
Failed To 
Show 
Harm To 
Users

Mano, Lewis and Leyden: "FOTUL [Yelp experiment] fails both 
as a search tool and as support for the contention that Google 
is somehow degrading its search results…Google's results, on 
the other hand, surface entities that are relevant to the user's 
query based on location, the time the query is made, and other 
contextual cues."
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Yelp's Claims Attacking 
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"Yelp, 
represented by 
the study's 
authors, may 
find fault with 
Google's search 
results because 
they would 
prefer 
something they 
perceive as 
better for Yelp." 

"But in terms of 
the evidentiary, 
economic, and 
legal 
prerequisites for 
converting such 
a preference 
into a successful 
antitrust case, 
the Wu, et al. 
study falls 
woefully short."

- Geoffrey 
Manne

Flawed 
Method 
& Poor 
Sample 

Former FTC Commissioner Josh Wright: "While the authors 
make much of introducing their 'scientific' approach to 
evidence to the world of antitrust, no empirical economist, 
social scientist, statistician, or student of the scientific method 
would be willing to draw any such inferences – much less 

impose legal liability or draconian remedies – from a study 
with a sample size of one non-random observation."

Former FTC Commissioner Josh Wright: "It is no answer to 
say that Yelp might have grown even more quickly…The 
relevant question for antitrust purposes is whether Yelp has 
been prevented from gaining the scale required to grow into 
an effective competitor capable of constraining Google's 
(hypothesized) monopoly power. Plainly it has not." 

Ignores 
Yelp's 
Business 
Success

Flaws In Yelp's Analysis

For 7 years, Yelp has asked regulators to compel Google to send it 
traffic. Yet, the company tells investors it is "rapidly becoming the de 
facto local search engine," and has thrived since its first complaint in 
2011.

Since 2011, Yelp's…

Mobile app 
users are 
up 5x

Web users 
(desktop & 
mobile) 
up 2x

Revenue is 
up 10x


